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Introduction 

Problem Statement 

In the ever-evolving landscape of finance, the intersection of technology and investment has given 

rise to a new era where the influence of financial influencers, or "finfluencers," on social media 

plays a pivotal role in shaping the investment decisions of the younger demographic, specifically 

Millennials and Gen Z. As these influential voices guide and mold the financial perspectives of a 

burgeoning retail investor base, businesses in the fintech sector are compelled to adapt and 

strategically position themselves within the digital ecosystems frequented by this influential 

cohort. 

Company & Current Marketing Strategy 

Amid this paradigm shift, Webull, a prominent online investment platform renowned for its 

commission-free trades and sophisticated tools, embarked on a strategic journey to penetrate the 

U.S. market. Recognizing the profound impact of social media, particularly Snapchat, on the 

younger generations, Webull strategically harnessed the platform to connect with Millennials and 

Gen Z investors. Through a series of well-crafted Snap Ads and Story Ad campaigns, Webull not 

only optimized its cost per install (CPI) but also engaged in relentless A/B testing to tailor its 

messaging for maximum impact. This meticulous approach yielded impressive results, driving the 

CPI down by 122% in contrast to other media platforms. Snapchat emerged as a formidable ally 

for Webull, proving to be a top-performing partner. Embracing a multi-product approach with Snap 

Ad and Story Ad campaigns, Webull consistently attracted new customers with a significantly 

lower CPI and a remarkable 160% lower CTR than other media platforms. This strategic alliance 

with Snapchat not only bolstered Webull's customer base but also enhanced brand recognition 

among the Snapchat generation. 



Objectives of this Research Paper 

The primary objective of this research paper is to delve into the symbiotic relationship between 

the giant fintech platform, Webull, and social media influencers in the financial space. We aim to 

understand the dynamics of how finfluencers on platforms such as Snapchat and Instagram wield 

influence over the investment decisions of young retail investors.  

Furthermore, the overall objective of this research extends beyond individual success stories. It 

aims to shed light on the regulatory considerations surrounding the intersection of financial 

platforms, social media, and influencer marketing. As the digital financial landscape evolves, it 

becomes imperative to assess the ethical dimensions and potential risks associated with the 

influence wielded by finfluencers. By understanding these dynamics, we seek to propose 

recommendations for Webull on navigating this intricate landscape responsibly and contributing 

to the establishment of robust regulatory frameworks that ensure consumer protection and market 

integrity. 

In the subsequent sections, we delve into the implications of the finfluencer phenomenon on the 

financial decisions of the younger demographic. To unravel the complexities of this dynamic 

landscape, we will employ a case study approach, delving into notable instances that have 

shaped recent financial narratives. This research ultimately aims to equip WeBull with insights to 

not only thrive in the age of finfluencers but also to contribute to a financial ecosystem that is 

transparent, ethical, and aligned with the interests of the burgeoning retail investor base. 

Hypothesis 

Identifying WeBull's Challenges in the Face of Social Media-Driven Financial Events 

WeBull operates within a dynamic financial landscape influenced by the emergence of financial 

influencers ("finfluencers") and social media-driven financial events. This juxtaposition between 



finance and social media has significantly altered the investment landscape, presenting both 

opportunities and potential challenges for WeBull and its user base. 

This research hypothesizes that WeBull faces distinct challenges engendered by the impact of 

social media-driven financial events, particularly influenced by finfluencers. The platform's 

commitment to fostering a safe investment environment and leveraging financial influencers to 

educate users may encounter obstacles unique to this symbiotic relationship. 

The central challenge for WeBull resides in navigating the repercussions of social media dynamics 

on its user base. The platform's users might experience heightened susceptibility to market 

volatility and investment trends amplified by social media discussions, potentially leading to 

sudden shifts in investment behavior and risk preferences. Moreover, the influence of finfluencers 

within the WeBull community could introduce challenges related to potential misinformation, 

market manipulation, and biased financial advice, thereby impacting users' investment decisions. 

Examining this hypothesis requires exploring specific variables within WeBull's ecosystem. The 

platform's engagement with finfluencer marketing stands as the independent variable, 

encompassing the reach, credibility, and engagement of financial influencers within the WeBull 

community. The dependent variable remains the investment behavior of diverse WeBull users, 

gauged through parameters like investment choices, risk tolerance, and portfolio diversity within 

the platform's unique context. Additional mediating factors include user trust in WeBull-endorsed 

influencers and the platform's measures to enhance financial literacy among its user base. 

Addressing these challenges demands WeBull to implement tailored strategies and regulatory 

measures within its platform. Customized regulations must ensure transparent disclosures by 

influencers, enabling users to identify potential conflicts of interest within the WeBull community. 

Furthermore, enhancing investor education initiatives on WeBull becomes imperative to equip 

users with critical evaluation skills when consuming financial information shared through the 



platform. Responsible marketing practices within WeBull should emphasize ethical conduct 

among finfluencers, advocating for evidence-based financial advice aligned with WeBull's 

commitment to a secure investment environment. 

This research aims to unravel the intricate challenges faced by WeBull stemming from the 

influence of finfluencer marketing and social media-driven financial events. Through empirical 

analysis, the study endeavors to formulate targeted recommendations that will support WeBull's 

pursuit of a secure, diverse, and informed investment environment, serving the platform's interests 

and benefiting its user community. 

Literature Review 

Understanding Social Media Driven Financial Events 

The pervasive influence of financial influencers ("finfluencers”) across various social media 

platforms has undeniably transformed the landscape of investment behaviors on a global scale. 

This comprehensive literature review delves into the intricate dynamics of how social media-

driven financial trends, with a spotlight on impactful case studies such as the GameStop short 

squeeze and other noteworthy events, have exerted a significant influence on investors utilizing 

the WeBull platform. By examining these instances, this analysis illuminates the intricate impact 

of finfluencers on investment decisions within the WeBull community, emphasizing the 

complexities arising from social media's pivotal role in shaping the investment narrative. 

GameStop (GME) Short Squeeze and Its Impact on WeBull Investors: 

The GameStop short squeeze, orchestrated by social media discussions on platforms like 

Reddit's r/wallstreetbets, significantly influenced market dynamics, impacting various investors, 

including those using the WeBull platform. WeBull investors found themselves directly exposed 

to the heightened market volatility triggered by the GME short squeeze. The substantial surge in 

GameStop's stock prices, driven by social media-driven retail investors, had the potential to 



disrupt investment strategies and portfolios of WeBull users. The drastic fluctuations in GME stock 

value during this period might have prompted WeBull investors to reevaluate their investment 

decisions and adjust their portfolios in response to the unfolding events. 

Figure 1: Events leading to rise and Fall of GME 

 

Amidst the GameStop saga, WeBull investors actively participated in the market dynamics, 

potentially making buy or sell decisions regarding GME shares based on information and 

sentiments circulating across social media platforms. The discussions surrounding GameStop on 

social media likely played a pivotal role in shaping the trading behaviors and decisions of WeBull 



users within the platform. As a result, the GameStop short squeeze had varied financial 

implications for WeBull users. Like retail investors on other platforms, WeBull users might have 

experienced both gains and losses due to the rapid price fluctuations in GameStop stock. Those 

who bought GME shares during peak prices, encouraged by discussions on social media, might 

have faced substantial financial losses when the stock price declined. 

Examining WeBull's platform data during the GME short squeeze period provides a unique lens 

to understand market sentiment, user behavior, and trading patterns specific to WeBull investors. 

A detailed analysis of the trading activities and portfolio adjustments on WeBull during this period 

could offer nuanced insights into how WeBull users navigated and responded to the market 

volatility induced by social media-driven events such as the GameStop saga. 

In conclusion, The GameStop short squeeze left a lasting impact on WeBull investors, influencing 

their trading behaviors, shaping investment decisions, and potentially impacting their financial 

outcomes within the distinctive ecosystem of the WeBull platform. The examination of specific 

responses and actions of WeBull users during this event contributes to a broader understanding 

of the implications of social media-driven market movements on a specific investor base within 

the WeBull community. 

Dogecoin Meme Stock and Elon Musk's Influence – The impact on investors:  

The meteoric ascent of Dogecoin, originally conceived as a cryptocurrency meme, stands as a 

compelling illustration of the profound impact social media-driven financial trends can have on 

investment behaviors. This case study delves into the specific repercussions of Dogecoin's surge, 

orchestrated by influential figures such as Elon Musk, and explores its effects within the investor 

community on platforms like Robinhood and WeBull. The cryptocurrency's exponential rise, fueled 

by social media buzz and the endorsements of high-profile personalities, notably Elon Musk, 

significantly disrupted the cryptocurrency market, exerting a direct influence on WeBull investors 

and, hence increasing the risk. 



The surge of interest in Dogecoin, propelled by the contagious enthusiasm on social media 

platforms, led to a notable influx of WeBull users into cryptocurrency trading. This increased 

activity on the platform underscored the profound impact that social media hype and influential 

figures can have in shaping investor sentiment and engagement. As users flocked to participate 

in the Dogecoin frenzy, the surge in interest not only heightened market volatility but also 

prompted shifts in the investment strategies and risk appetites of both Robinhood and WeBull 

users. 

Figure 2: Volume & Stock Price Increase during Elon Musk’s Tweets 

 

The influence of Dogecoin's surge extended beyond mere market fluctuations, significantly 

impacting the decisions and risk tolerance of Robinhood and WeBull investors. The frenzy 

surrounding Dogecoin prompted a reconsideration of investment preferences, with users 

potentially making portfolio adjustments to accommodate the digital asset's newfound 

prominence. This case study sheds light on how social media, coupled with influential figures like 

Elon Musk, can act as powerful catalysts in reshaping investment behaviors, preferences, and 

portfolio dynamics within the dynamic landscape of platforms such as WeBull. 

Analyzing the Dogecoin saga within the investor community offers a unique perspective on how 

finfluencers' digital influence shapes investor behaviors and risk appetites. 

Reddit's Target Shift: From GameStop to AMC 

The surge of AMC stock became a prominent episode in the ever-evolving narrative of social 

media's influence on financial markets, echoing the GameStop event. This phenomenon unfolded 



as online discussions and investor sentiment, predominantly orchestrated on platforms like 

Reddit's WallStreetBets, spearheaded a collective effort to elevate AMC Theatres' stock value. 

Much like the GameStop saga, this surge highlighted the collective power of social media to sway 

market movements, extending beyond conventional financial analyses and reshaping the 

dynamics of online trading. 

Reddit's WallStreetBets, following the triumph with GameStop, shifted its focus to AMC Theatres. 

The online community rallied traders in a meme-driven endeavor aimed at triggering a short 

squeeze against struggling companies. Leveraging social media campaigns, memes, and 

attempts to involve influencers like Soulja Boy, the concerted efforts resulted in a pre-market surge 

of over 400% in AMC's stock value. This strategy mirrored the chaotic and meme-fueled approach 

witnessed during the GameStop surge, illustrating the potential for online activism to exert 

considerable influence on market dynamics. 

Figure 3: AMC, Nokia, Bed Bath & Beyond and Blackberry stocks in May 2021 

 



The impact of this social media-driven movement extended beyond AMC, influencing struggling 

companies like Nokia, BlackBerry, and Bed Bath & Beyond. Post-market opening, AMC's stock 

increased over 250%, reflecting the effectiveness of online investor activism attempting to counter 

short selling by hedge funds. Young, predominantly online traders viewed this as a battle against 

traditional finance, seeking to disrupt and penalize hedge funds through coordinated social media 

efforts targeting stocks heavily shorted by investors. 

The accessibility facilitated by trading apps like Robinhood and WeBull played a pivotal role in 

attracting millions of novice investors, contributing to the momentum of this online movement. 

However, the consequences were palpable, as evidenced by hedge fund Melvin Capital's 

significant losses during the GameStop frenzy. Amidst the chaos and fervor to upend traditional 

trading dynamics, it became evident that these online movements had substantial consequences, 

particularly affecting retail investors who participated in the high-risk, high-reward game 

influenced by social media buzz. The intersection of social media, online activism, and financial 

markets showcased the evolving dynamics of contemporary trading, raising questions about the 

resiliency of traditional finance structures in the face of these unprecedented challenges. 

Methodology 

The landscape of financial decision-making has undergone a significant transformation with the 

rise of finfluencers on social media platforms. Behavioral and psychological models offer valuable 

frameworks to understand the complex dynamics at play in shaping consumer investment 

behavior. One prominent model is the Behavioral Economics model, which integrates insights 

from psychology and economics to explain how individuals deviate from rational decision-making. 

In the context of finfluencer marketing, this model elucidates the psychological factors influencing 

investors as they navigate the digital realm for financial advice. 



By applying the Behavioral Economics model to the study of finfluencer marketing, Webull can 

gain a deeper understanding of the psychological underpinnings that drive investor behavior in 

the digital age. This framework aids in interpreting the motivations, biases, and decision-making 

patterns of investors influenced by finfluencers. For instance, if our research finds evidence of 

herding behavior, it may indicate the extent to which finfluencers contribute to collective 

investment actions. Additionally, recognizing the influence of loss aversion and anchoring 

provides insights into how finfluencers shape risk perceptions and set reference points for 

investors. 

Theories in the literature delve into the psychological aspects of consumer behavior within the 

context of finfluencer marketing. Social proof, a concept rooted in behavioral psychology, plays a 

pivotal role as consumers often emulate the actions of others, especially within online 

communities. The GameStop case study serves as a prime example, demonstrating how the 

collective actions of the Reddit community influenced the investing decisions of many, creating a 

powerful social proof effect. 

Behavioral Economics and Finfluencer Impact 

Herding Behavior and Social Proof: Finfluencer marketing often leverages the principles of 

herding behavior and social proof. Investors tend to follow the crowd, especially when influential 

figures endorse specific investment choices. The presence of finfluencers creates a sense of 

social proof, where individuals are more likely to make investment decisions based on the actions 

of others they perceive as knowledgeable or successful. 

Anchoring and Framing Effects: Finfluencers play a significant role in anchoring and framing 

investment opportunities. The information they present sets an anchor, influencing how investors 

perceive the value of certain assets. Additionally, the framing effect comes into play as finfluencers 

shape narratives around investments, influencing how the information is interpreted and, 

subsequently impacting investor decisions. 



Loss Aversion: Behavioral economics suggests that individuals are more averse to losses than 

they are motivated by gains. Finfluencers, by emphasizing potential gains and downplaying risks, 

may exploit the psychological bias of loss aversion. This can lead investors to take on more risk 

than they would if presented with a balanced view of potential outcomes. 

Recency Bias and Availability Heuristic: Finfluencer marketing often capitalizes on recency bias 

and the availability heuristic. Investors may be swayed by recent success stories shared by 

finfluencers, assuming that similar outcomes are easily achievable. The availability heuristic, 

based on easily accessible information, may lead investors to rely on recent, highly publicized 

investment successes without considering broader market trends. 

FOMO (Fear of Missing Out): Finfluencers frequently employ FOMO as a powerful psychological 

trigger. By showcasing exclusive investment opportunities and highlighting the potential for 

extraordinary returns, finfluencers create a sense of urgency and fear of missing out. Investors, 

influenced by FOMO, may make impulsive decisions driven by the desire to be part of a perceived 

financial opportunity. 

Overconfidence and Self-Attribution Bias: Finfluencer marketing can contribute to overconfidence 

and self-attribution bias among investors. Followers may believe that their investment success is 

a result of their own skills rather than external factors. This bias can lead to a false sense of 

security, encouraging riskier behaviors influenced by the belief in one's ability to consistently make 

profitable investment decisions. 

In conclusion, finfluencer marketing on social media is intricately linked to behavioral economics 

principles. Understanding these psychological factors provides a comprehensive view of how 

finfluencers shape investor behavior, influencing decisions through herding behavior, anchoring, 

loss aversion, biases related to information processing, and emotional triggers like FOMO. As the 

financial landscape continues to evolve, the role of finfluencers in shaping investment behavior 



highlights the importance of considering behavioral economics in designing effective financial 

communication strategies. 

To summarize the model: 

Psychological Factor Description Finfluencer Impact 

Herding Behavior Investors follow the crowd, 

especially when endorsed by 

influential finfluencers. 

Creates a sense of social 

proof, influencing investment 

decisions. 

Anchoring and Framing 

Effects 

Finfluencers set anchors, 

shaping how investors 

perceive asset values.  

Influences investor 

perceptions and decisions 

based on presented 

information. 

Loss Aversion Investors are more averse to 

losses than motivated by 

gains. Finfluencers may 

exploit this bias by 

emphasizing gains and 

downplaying risks. 

Encourages investors to take 

on more risk without a 

balanced view. 

Recency Bias and Availability 

Heuristic 

Finfluencers capitalize on 

recent success stories and 

easily accessible information. 

May lead investors to make 

decisions based on recent, 

highly publicized successes 

without considering broader 

trends. 

FOMO (Fear of Missing Out) Finfluencers create a sense of 

urgency and fear of missing 

out on exclusive opportunities 

with extraordinary returns. 

Drives impulsive decisions 

among investors. 

Overconfidence and Self-

Attribution Bias 

Finfluencer marketing 

contributes to investor 

overconfidence and 

attributing success to 

personal skills rather than 

external factors. 

Encourages riskier behaviors 

and a false sense of security. 



To address potential issues associated with finfluencer marketing, Webull can implement a 

multifaceted social media strategy. Firstly, emphasize education and transparency by running 

campaigns that educate followers about responsible investment practices and encourage critical 

thinking. Collaborate with financial experts to enhance the quality of information shared and 

ensure compliance with regulatory standards. Promote diversification as a key investment 

strategy and encourage finfluencers to share responsible and realistic stories that include 

challenges and lessons learned. 

Secondly, empower the audience by providing tools and resources for independent assessment 

of investment opportunities. Foster community discussions where followers can openly share 

experiences and seek advice. Implement continuous monitoring and feedback loops to track the 

impact of finfluencer content, collect audience feedback, and adjust strategies accordingly. By 

combining educational initiatives, regulatory compliance, expert collaboration, and community 

engagement, this strategy aims to create an environment that promotes responsible financial 

decision-making on social media platforms like Webull. 

Discussion 

The research findings highlight key strategic recommendations for WeBull to enhance its 

integration with financial influencers in response to the evolving landscape of investor decision-

making influenced by social media. The recommended strategies stem from the recognition that 

the influence of finfluencers on investor decision-making is a multifaceted and evolving paradigm. 

The acknowledgment of the psychological drivers, biases, and behavioral patterns of investors 

under finfluencer influence is crucial for the development of effective strategies. These strategies 

aim to leverage insights from Behavioral Economics and address the practical implications for 

WeBull in designing tailored approaches that foster informed decision-making and responsible 

investment practices in the digital age. The following are the recommendations: 



Enhanced Finfluencer Integration: WeBull should strategically align with reputable financial 

influencers to ensure a diverse range of investment advice and insights. Collaborating with 

established figures, such as renowned economists, industry analysts, or experienced investors, 

can diversify content and attract a broader audience. For instance, partnerships with respected 

figures like Warren Buffet for exclusive content or investment strategies can augment WeBull's 

credibility and expand its user base. 

Transparent Influencer Partnerships: Implementing transparent disclosure requirements for 

financial influencers endorsing content on the platform is crucial. Ensuring that disclosures are 

prominently visible, indicating any financial ties or affiliations between WeBull and the influencers, 

fosters transparency and builds trust among users. For example, clear disclaimers in partnership 

content outlining any promotional associations or compensation arrangements could safeguard 

against potential conflicts of interest. 

Educational Initiatives: Introduction of comprehensive educational modules or webinars 

conducted by financial experts could significantly benefit WeBull users. These initiatives should 

cover basic investment principles, portfolio diversification strategies, risk management 

techniques, and understanding market volatility. For instance, developing interactive tutorial 

series led by financial educators or prominent investors could engage users and equip them with 

essential investment knowledge. 

Community Engagement and Feedback Loops: Establishing community forums or feedback 

mechanisms within the WeBull app can encourage user interaction, enabling investors to share 

insights, discuss investment strategies, and provide feedback on the platform's functionalities. 

Encouraging active participation through polls, surveys, or Q&A sessions with industry experts 

can foster a sense of community and improve user satisfaction. 



Despite the strategic recommendations, it's essential to acknowledge certain limitations in the 

proposed approach. The success of aligning with reputable financial figures may depend on the 

willingness of these figures to collaborate. Additionally, the effectiveness of educational initiatives 

relies on user engagement, and it may be challenging to ensure widespread participation. The 

impact of community engagement strategies may vary based on user demographics and 

preferences, requiring ongoing adjustments to optimize effectiveness. 

Conclusion 

This research has delved into the evolving landscape of financial decision-making in the digital 

era, with a specific focus on the burgeoning influence of finfluencers and social media on investor 

behavior. The examination of case studies encompassing GameStop's Reddit-fueled frenzy, the 

dynamics of AMC Fiasco, and the influence of celebrities like Elon Musk on cryptocurrency 

markets underscore the real-world implications of finfluencer-driven investment trends. These 

instances illustrate the potency of social media in driving market volatility, shaping investor 

sentiment, and molding investment behaviors. Despite the wealth of insights offered by existing 

literature, there remain notable gaps and opportunities for further exploration. Moving forward, a 

heightened focus on leveraging insights from Behavioral Economics and establishing strategic 

partnerships with finfluencers will be pivotal.  

In conclusion, the influence of finfluencers on investor decision-making is a dynamic and evolving 

paradigm that demands continuous exploration and scrutiny. Understanding the psychological 

drivers and behavioral patterns of investors under finfluencer influence not only contributes to 

academic discourse but also holds practical implications for WeBull. This comprehension is 

integral for designing tailored strategies that foster informed decision-making, enhance user 

experiences, and pave the way for responsible and sustainable investment practices in the digital 

age. 
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